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Providing Accessible Information 

Football clubs and stadium managers should consider providing information about their facilities and services to local disability organisations for distribution to their members to ensure that the football club is reaching the wider community.  This will encourage new customers and supporters to the club.  In addition, football clubs should provide an accessible website that provides all relevant information for disabled people wishing to attend the stadium on match days or visit club outlets such as the club shop, museum or cafe.  

All supporters have a right to all information that is publicly available including partially sighted, blind, hard of hearing and Deaf and learning disabled supporters.  In addition, accurate information is often more important to disabled people before attending an event or venue as it enables them to plan ahead and to anticipate any access difficulties they may need to consider.

Partially sighted and blind supporters are often excluded from reading print materials and stadium information because of a lack of alternative mediums or large print formats.  Appropriate services including large print programmes, information leaflets and alternatives to print materials such as Braille, audio tapes, CDs or MP3 files and dedicated telephone services are cost effective ways of ensuring more disabled supporters have access to match day information.  Consultation with local disabled supporters and disability organisations should help in providing the best possible information.
Alterative format information

Printed information - Clear Print Guidelines 
Most football clubs produce most of their information in print format, such as leaflets, match day programmes and on dedicated websites and as such the Access Officer should establish a policy within the club for providing accessible information. 

The size of text in many football programmes is a size 8 font, which can read as follows: 

A partially sighted reader may not be able to read this information and as such will be excluded. 

A small font size will make it very difficult for many people to read the standard match day programme but it is quite simple and inexpensive, to produce accessible material using some basic design elements.
In order to reach a wider audience, publishers of any kind of documents should consider “Clear Print Guidelines” when designing their publications. These are: 

Contrast 

Use high contrast colours for text and background.  Good examples are black or dark blue text on a white or yellow background, or white/yellow text on a black/dark blue background.  The better the contrast between the background and the text, the more legible the text will be.  Black text on a white background provides the best contrast.
Type Colour 

Printed material is most readable in black and white.  If using coloured text, restrict it to titles, headlines or highlighted material. 

Type Size (Text Point Size)

Bigger is better.  Keep your text large; preferably between 12 and 18 points, depending on the font style used (point size varies between fonts).  Consider your audience when choosing point size.  Where 12 point fonts and smaller are used, alternate format versions of the document using 14 or larger point sizes should be available on request. 
Font Family & Font Style 

Avoid complicated or decorative fonts.  Highly stylised fonts such as those with ornamental, decorative or handwriting styles should be avoided.  Choose standard, sans-serif fonts with easily-recognisable upper and lower-case characters.  Arial and Verdana are good choices. 

Type styles

Blocks of capital letters, underlined or italicised text are all harder to read.  One or two words in capitals are fine but the use of capitals for continuous text should be avoided along with the underlining of text or setting it in italics.

Letter Spacing 

Don’t crowd your text; instead keep a wide space between letters.  Choose a mono-spaced font rather than one that is proportionally spaced. 
Setting text

It’s important to avoid fitting text around images if this causes lines of text to start in different places.  Such layouts are very difficult for a partially sighted person to find.  Likewise, text should not be set over images or textures as this will affect the contrast.
Forms

Partially sighted people often have larger handwriting than average, so it is good practice to provide extra space on forms.  This will also help people with conditions such as arthritis that can affect the use of their hands.  
Paper Finish 

Use a matte or non-glossy finish to cut down on glare.  Reduce distractions by not using watermarks or complicated background designs.  Ideally, uncoated paper should be used with a weight of 90 grams or more.  If the text is showing through from the reverse side of the page, then the paper is too thin and this makes it more difficult for someone partially sighted to read the printed pages. 

Clean Design & Simplicity 

Use distinctive colours, sizes and shapes on the covers of materials to make them easier to tell apart. 
Braille 

Some partially sighted and blind people receive training to read Braille language.  It is considered good practice to provide Braille versions of documents (which are unlikely to change, e.g. mission statements) upon request.  

Local disability organisations may be able to print low cost Braille copies of documents and this may be an easy option for clubs and stadia to consider.  However, since most partially sighted and blind people do not read Braille, it should not be the only alternate format available.  Both audio and large format documents are good alternatives.  
Audio recordings and programmes

Audio versions of publications can be simple recordings done in-house or by local suppliers and released via accessible websites, podcasts or distributed as MP3 files.  This will ensure that publications are accessible to partially sighted and blind people. 

Electronic Documents 

This is a low cost solution that has been adopted by some football clubs and stadia to ensure that their partially sighted and blind fans are catered for on match days.  

When preparing documents, such as the match day programme, for publication it is possible to produce a text version in a word document for distribution at no or very minimal cost.  For example, a text word document version of the match day programme can be sent by email.  It is important to be aware that most ‘.PDF’ format documents are not readable by most PC screen reader software (as used by partially sighted and blind people) as a basic ‘.PDF’ document is no more than a picture or scanned copy of a page.  Electronic documents should be rich text or Word documents with a minimum amount of formatting and graphics. 
Video/DVD/CD Releases 

All video and audio media formats should include captioning or an accompanying text description or script of the content.  This will ensure that a hard of hearing or Deaf person can access the information.  Where possible, it is considered good practice to include a sign-language and audio-described version of any video clips or films.  Please see section 9.3 for more information about audio-described commentary. 

Website design

Websites provide an ideal opportunity for football clubs and stadia to promote the accessible facilities and services available to their disabled supporters, including partially sighted and blind supporters.  It is important that this information is easy to find on the website.  

In addition, the website needs to be accessible for a disabled person who may be colour blind, partially sighted or use special PC software such as voice activated or screen reader software.  Voice activated software is sometimes used by people with limited mobility who may not be able to use a PC mouse or keyboard.  Screen reader software is often used by partially sighted and blind people who cannot themselves read the content of the website page.   
Creative use of colour and contrast can dramatically enhance the accessibility of a website for partially sighted people who may have difficulty reading and distinguishing text from a background colour, so it would be advisable to be aware of colour and contrast in the design of the page.  Background images and patterns may cause problems and pictures and photos should always be accompanied by a text description.  
Layout should be logical and easy to follow and any information available verbally on the website, such as in a video or audio clip should be accompanied by a script or text for hard of hearing and Deaf people.  For further information about good website design please contact local disability organisations or CAFE.

Catering for hard of hearing and Deaf supporters 

Hearing loss is by far the largest single disability and this is often overlooked when designing facilities and providing services.  Hearing loss is often progressive over a long period and the person may be unaware of the extent that it affects him or her.  It should be noted that many older supporters will experience progressive hearing loss.  It is therefore important to provide assistive hearing devices throughout a venue.  

Football club and stadium staff including all customer facing and match day staff should be trained and sensitive to the needs of hard of hearing or Deaf supporters.  
Where possible, several members of staff and/or volunteers trained in sign language should be available on match days.  Much like the spoken word, several versions of sign language exist across Europe and local disability organisations will be able to provide further advice. 

In areas, such as ticket outlets, where supporters are separated from the club ticketing staff by a screen, consideration should be given to the installation of good quality lighting and non-reflective glass, in order to meet the potential needs of hard of hearing or Deaf customers who may lip-read. 
Football club and stadium staff that operate switch boards and telephone ticketing and help lines should be familiar with local ‘text-to-phone’ services that may be available.  ‘Text-to-phone’ services enable hard of hearing or Deaf people to make and receive telephone calls via a third party telephone operator who translates speech to text and text to speech.  
Where possible, club and stadium staff should also have access to a facility for taking and exchanging written notes in order to be able to communicate with supporters who either communicate orally, but who may not do so clearly, or do not communicate orally at all.  This can be as straight forward as carrying a pencil and notebook. 
Clubs should also take account of the needs of hard of hearing and Deaf supporters who use assistance or hearing dogs.  Hearing dogs should be afforded the same access to a stadium as guide dogs for blind supporters.  Please see section 6.8 for further information. 
Hearing augmentation 
Public address systems
Football stadia need to ensure that their public address systems are designed to accommodate hard of hearing and Deaf supporters.  One of the easiest ways of doing this is to increase the number of speakers in each area of a stand.  Because the hard of hearing supporter is physically closer to any given speaker, the volume can be reduced and the clarity increased.  

Assistive Hearing Devices 
There are a number of assistive hearing devices available with new and improved technologies continuously being developed.  It is therefore important to familiarise yourself with the latest available equipment and local disability organisations will be able to advice you further.  

The most common and easily utilized assistive hearing devices are: 

FM Loops 

FM loops (audio induction loops) are used in both large venues and in one-on-one service counter applications.  Literally, a low output FM radio signal is broadcast through a specific area.  The signal is picked up through a conventional microphone and transmitted through the FM loop.  Users can access the signal via a special receiver, FM radio or via the ‘T’ switch available on most modern hearing aids.  Since these are RF (radio frequency) units, a line of sight to the FM Loop device is not required by the user.  This is the most suitable assistive hearing device for a stadium and should be available throughout the stadium bowl and in all service areas.  

FM Loops are radio frequency signals and therefore are affected by other RF and atmospheric conditions.  In addition, since these signals are available through the public FM radio band, they do not provide a secure communication to people who are hard of hearing. 
Audio induction loop facilities should be available within all supporter areas, including ticket offices, at service counters, in reception areas, merchandising outlets and hospitality areas.  These facilities should be tested regularly and customer service and match day staff should be trained in their use.
Passive Infrared Emitters 

Passive Infrared Emitters are best used indoors as they can be affected by direct sunlight.  They are placed strategically around a room or indoor venue to provide a line of sight service to the user and any line level signal can be distributed via this system.  Users typically need to pick up a receiver device from a service counter at an event service to be able to access the signal.  These units are commonly used in the delivery of simultaneous language translation in other spoken languages such as at conferences. 
Captioning 

Text versions of all spoken words and audible content should be displayed on the main video displays, scoreboards or via dedicated screens located throughout the stadium. 

Closed captioning refers to a captioned signal that requires a decoder to view for example a television or video screen.  Open captioning is simply text displayed on a screen or scoreboard for all to see and is most commonly used in a stadium. 
Any scoreboard or video screen capable of displaying public announcements, general information and emergency instructions can be used to supplement the public address system for hard of hearing supporters within the stadium.
Warning Systems

Warning systems within a stadium usually consist of evacuation signals, announcements over the public address system, and visual instructions on electronic scoreboards.  In most situations, it would be reasonable for hard of hearing and Deaf supporters to rely on other supporters and club staff in the stadium for emergency warnings.  However, there may be some situations where they are on their own, for example, in the toilet.  Stadium managers should therefore consider the installation of flashing warning lights in the toilets.

Match Day Audio Commentary 

It is recommended that a match audio commentary be provided for partially sighted, blind or hard of hearing supporters and this may be a service that other supporters would be keen to use.  To accommodate partially sighted and blind supporters, this service should be audio-described.   For international matches, audio-commentary should be provided in the local language of each team.

Audio-described commentary 

Audio-described commentary provides a commentary with additional information for someone who does not have a visual view of the match or activities within the stadium.  An easy way to consider audio-commentary is to think about how a commentator usually delivers information via the radio and TV.  Both are different in that the listener of a radio programme relies completely on the description of an event or match whereas a TV viewer will usually pick up information in a visual context alongside a commentary or dialogue.   

There are a number of ways to provide an audio-descriptive commentary on a match day and it is important to provide a system that allows choice to disabled supporters.   A supporter picks-up, tunes into or receives match day audio-described commentary via a headset or receiver and the commentary is sent to the headset via a transmitter.    

Commentary can also be provided in a number of ways.  Firstly, the commentator should be experienced in providing audio-descriptive commentary to a match day audience.  Many disabled people who rely on match day commentary enjoy the local radio station coverage and some prefer a dedicated stadium system.  It is unacceptable to provide a TV commentary as the disabled supporter will not have the benefit of additional visual information and football clubs should discuss the preferred type of service with their local disabled supporters.  

Fixed audio-described commentary within a stadium 

Some football clubs provide audio commentary to designated seats only.  Where a fixed system is used, the disabled supporter is given a headset that plugs into a receiver point usually located under the stadium seating.  The headset may also be fixed to the seat or may be provided on a match by match basis.  This system is relatively easy to manage on a match day but is not very inclusive as it does not provide a disabled supporter with any choice about where and with whom they wish to sit.  
Portable audio-commentary within a stadium

It is considered good practice to ensure an inclusive and accessible design approach to all services and facilities and disabled supporters should not be unnecessarily limited to one area of the stadium.  This is no different when providing an audio-described commentary service for partially sighted and blind supporters. 
When using a portable audio-described commentary system, the commentary is transmitted to a radio receiver through a headset which can be used anywhere within the stadium.  This means that partially sighted and blind supporters can choose to sit with their friends and family, and among their own supporters rather than in designated areas only.  This also allows partially sighted and blind supporters from visiting teams to use the equipment.
Commentary equipment

There are a several types of audio-commentary equipment on the market.  

These include a radio system which operates across a specific MHz bandwidth (usually licence exempt) within the stadium.  The transmitter sends the signal to a receiver or headset that is held by the user.  The receiver may consist of a small handheld battery powered ‘box’ device with a plug in earpiece or earphones.  The receiver (with headphones or earpiece) is supplied to the user before the match and then collected and charged ready for the next game.  It is important that someone is responsible for testing and maintaining the equipment between matches.  

Such systems usually provide a good sound quality with a range of up to 200 metres between the transmitter and receiver.  The transmitter and receiver will have a number of user-selectable radio channels and will operate in the same way as a standard portable radio.  Maintenance is usually very low with both transmitters and receivers running from a standard or common battery supply using rechargeable (with a charger unit) or disposable batteries.  
This radio system with a handheld receiver with headphones provides a more inclusive service for partially sighted and blind supporters by enabling them to sit anywhere in the stadium.  The only limitation is in the pre and post match management of distributing and collecting the receivers.  This may require the user to collect and return the headset from designated points in the stadium and many clubs and stadia prefer to take a deposit to ensure safe return of their headsets after the match. 

With continued advances in technology audio-commentary systems are improving constantly.  For example, it is now possible to supply users with a disposable portable receiver and earpiece all-in-one unit which is designed to last for a limited period.  The units are low cost and can be sold in club shops or supplied with tickets, etc.  Some clubs prefer this system as it allows for easy pre-match distribution and no maintenance.  The receiver tunes into the designated audio-commentary being transmitted within the stadium bowl.  
Please consult with local disabled supporters groups and disability organisations or CAFE for further information.
Audio-descriptive commentator 

The key to a good audio service is to ensure a good commentator.  

The person providing audio-descriptive commentary should be specially trained to describe the on-pitch action at all times rather than talk about statistics, tactics or provide lengthy summaries of previous action.  The training should include an introduction to visual awareness followed by sessions on voice, technique, preparation and language.  

Audio-descriptive commentators should be accommodated within the media area on match days to ensure that they have a good view of the pitch and stadium so that they can provide accurate live commentary.  An experienced audio-descriptive commentator will be able to describe the pitch activity and the surrounding ambience and crowd participation within the stadium to ensure that partially sighted and blind supporters can best enjoy all aspects of a match day. 
It may be possible to enlist the support of local radio and media services to help recruit and train volunteers to deliver this service on match days.    

Linkage to a local radio station is not considered a satisfactory commentary with most partially sighted and blind supporters preferring a ‘true audio description’.  
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